_

-
SAANTO T T AAT SO TV . - = a e —ATNCA T T T TAT
CONSUMER GO Ll A ey &
TAT - e C i el R . TN N A
\KING LIFF INSURANCE PURCH ECISIO
| Tia s ™o ] Vol TP, SR , I I
JadCOD Jaco 7 2 1d SONe LUg 3 N ovVer
D - - -~ - -~
1y daue niversic
an d
an d
T - 1.7 Mla Ao - =
Dertc w «lescnuc
Columbia University
A Tarh S | R - Q19 5 4= R ~
A lechnical xeport oubmitted e
T 3 & - AT 2 T - v
Life Insurance Tas £0TrCe

e r L

1978 AP Consumer Accessing and Use of Information Jacoby BonkNote 124p 1 of 124

_




1978 AP Consumer Accessing and Use of Information Jacoby BonkNote 124p 20f 124

—




TABLE OF CONTENTS

TOOHCERGT . e s s = o e il . st i e b

,«
G
[¢7]
3
®
2l
o)
—
—
= |
T

Pl
)
w
(s
=
-5 |
th
O
~
=]
W
T
'—l.
@]
3
§

Study lA: Consumer Accessing of
Background and Objectives. . . . . +« . +« .« .+ . . 2

y Objectives. . . . . ¢« « ¢ + & « &
e

Design and Independent Variables. . . . . .10
Decision Task . . . « . ¢ o s 55 o' =a's + wld

Policies Tested . . . . . . .

.
.
.
-
.
L]
&

R B O o L e T o e e B EeE wle ek e
T T b O e - IO R et S R R R '

Yow Much Information Is Accessed? . . . . .16

Just Which Information Is Accessed? . . . .19
-~ )
fference? A

Do Written Statements Make a Di
The Importance and Impact of P
The Sequence of Accessing . . . . . . . . .40

Relevant Subjective Reactions . . . % % &M

Study 1B: ZEvaluating Cost Disclosure Formats . . . . . . .4

Background and Obhjectives. . . .

Methodological Approach. . . . . . + « « « « « 49

SODIRC B SR Ll S e e h % Max ® & 5w

Formats Tested (Independent Variables). . .49
Policies Teated o v ¢« s'v o « & s « & 91
Procedure and Design. . x v 52
Dependent Variables . . . . R ET -
R e e e B el o e e o BB

The Relationship of Format to Time Costs. 34
Relevant Subjective Reactions . . . o Al

References. . . . v « v v v« o & o o e R !

ROSENUIEEE L e B e s s a > w w e om e s oa e s w o« B2

1978 AP Consumer Accessing and Use of Information Jacoby BonkNote 124p 3of 124




GENERAL INTRODUCTION

This report describes the objectives, methods, and
findings of two experiments. This research focused on
elements which might be included in any life insurance
cost disclosure system likely to be deve

sponsored by the Federal Trade Commission.
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The first study (hereafter referred to as Stud;
examined a variety of questions regarding how much and
just which information consumers attend to in making
simulated purchase decision.

The second study (hereafter referred to as Study 1B)
examined which of several alternative formats for dis-
playing cost information was best in terms of impact on
the consumer's ability to rank order policies of

ent cost.
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OMNSUMFR ACCESSING OF COST INFORMATION

Q

STUDY 1A:

Background and Objectives

The general question addressed by Study 1A is as
follows: Given a simulated purchase situation contain-
ing those kinds of information typically available (or
likely to be made available) to the consumer in an
actual purchase situation (either as provided in the
printed material he receives or as elicited by the
consumer from the agent via direct questioning), how
likely is he to acquire cost disclosure information,
especially relative to these other types of information?
This general question may be re-phrased in terms of
questions reflecting five specific cbjectives.

Primary Objectives

1. To what extent to consumers access cost infor-
mation when making a life insurance purchase decision?

2. To what extent do consumers access other rele-
vant types of information which might be included in a
cost information disclosure system?

3. Do written statements which might be included
as part of a cost disclosure system increase the extent
to which consumers compare the costs of policies and

use indices other than premiums to do so?
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Secondarv Objectives

4 (a) How important are premiums (relative to

cost) for prospective purchasers making life insurance
purchase decisions? (b) Specifically, will people
1

low premiums even 1

choose policies with I
her costs?
5. Does the accessing of cost information relate
to the selection of lower cost policies?
One might predict from the available literature on

consumer information acquisition (regarding such factors

)

1

hat few con-

T

as unit pricing and nutrition labelin

a9

sumers would use life insurance cost disclosure infor-
mation. However, the study was considered worth doing
for at least three reasons. First, life insurance is a
qualitatively different kind of product than those pre-
viously studied. Not only is it an intangible, but it
represents a considerably more expensive and long-term
purchase. Consumers may be more prone to pre-purchase
information seeking in such "high risk" situations.
Second, even if only a fraction of all life insurance
purchasers effectively used cost disclosure information,
the aggregate savings could be substantial, thereby
making disclosure programs worth the effort and expense.

Finally, consumers can and do change over time. Particu-

larly as cost disclosure information becomes familiar
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to them and appropriate consumer education pro

implemented (and also perh

o

ps as a function of appro-
priate word-of-mouth communication), it is entirely
possible that more and more consumers will begin to

utilize life insurance cost disclosure information.
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Methodological Approach

Sample

The sample consisted of 238 adults, approximately
two-thirds male and one-third female, residing in an
around Lafayette, Indiana. This convenience sample was
obtained via solicitations made over the phone (for
the more than 500 persons contacted by randomly select-
in

numbers from the phone directory), in newspaper ads,

0]
e

and to various community organizations (e.g., PTA,
Jaycees, Lions Club, Kiwanis Club, etc.). Given that
the investigation was exploratory and does not seek to
statistically extrapolate to the population at large,
such a convenience sample was considered suitable.

Individuals in the sample were required to meet the
following screening criteria: be between the ages of 25
and 45; and have at least one dependent under the age of
15 living at home. This latter criterion was employed
to insure that the subject had at least a modicum of
"insurable interest."

The subjects were paid for their participation.
Most received $10; the first 54 received only $5. An
additional $1.50 was paid to the sponsoring organiza-
tion for each subject that was solicited through (and

participated on behalf of) that organization.
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sample are presented in Table 1. Satisfactory distri-
butions appear to have been obtained for all the major
variables of interest.

In addition to ascertaining general sociodemographics,
questions were included to obtain an indication of the

past experiences and policy ownerships of the subjects in
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regard to life insurance. Inspe
which provide these data, reveals that, except for the greater
amount of family income and insurance coverage reported by
group 5, subject assignments to the six groups did not resul
in the groups differing appreciably in regard to these
variables.

More specifically, subjects reported having been

contacted by a life insurance salesperson approximately

by

4 times over the previous five years (Table 2).

e
i
ct
(@)
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o

percent of the sample reported having life insurance at
the present time (Table 3). This figure agrees exactly
with the percentage of husband-wife families in the U.S.

who carry some life insurance, according to industry sources

(Institute of Life Insurance, 1973, p. 14). The subject

w

further reported having approximately two-and-a-third
policies each for a mean coverage of $50,000 (Table 2).

The considerable amount of skewness surrounding this last
figure suggests that the median might provide a more suitable
indication. The median amount of coverage was 335,003,375,

Further, approximately 56% said they had scme (or all)

of their insurance through a group plan, 78% said they
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Table 1 Sociodemographic characteristics of the sample
| | V)
Group 1 | 2 { 3 | & | 5 |6 Tota
1 | | L ; -
Source: | ControllNaIc | rTC ‘ FIC [NAIC  IFTC
| 1 ]
Triiger:{Absent Absent |Absent |Present|Present PresentL_ ! o TR
Buy Gde:!Auseﬁt Present ?resent!Ab:ant Lg;esen:iPre:ent! ' £
| | | | ]
| | | !
', | ll i ! |
Sex: Male 26 | 27 | 25 | 26 { 30 | 25 159 | 67
Female 14 | 13 14 14 | 11 | 13 79 | 33
T T
Age: 25-29 o | 7 | 14 11 8 | 10 60 | 25
30-34 21 | 13 | 14 | 14 14 | 9 85 | 36
35-39 4 | 11 | 4 10 8 | 13 50 | 21
40-45 5 | 9 {7 5 11 | s 42 11175
| 1 | -—— -
Education: ! { i i i
Grades Completed ] l ' : i *
9-11 0 J 0 ! {0 1 | 0 i 05
12 11 |11 | 8 | 7 | 10 il: 59 | 24.5
13-15 14 | 12 | 8 | 1 - | 5 57 | 24
16 8 } 8 | 15 | 7 | 16 | 9 63 | 26
17 1 | 1 | 2 l s i 0 |2 11 | 5
18 4 I3 | 2 - | 7 | s 28 | 12
19 0 1 3 | 1 | 1 | o ] 0 58 L2
20 0 | o [ 1 \ 2 ) | 3 6 | 3
21 0 | 2 | 0 | 0 | o | 1 3 | 1
22 1 | 0O - L 0 | 1 { O 3 11
P i I ’ ' [ | 1
Total family income for | i ! f '
preceding vear: ] a 3 ]
$ 5,999 or less 0 | 1 § 173 | o | 1 | o 5 | 2
$ 6,000-$ 8,999 3 6 | 2 | 4 1 | 3 19 | 8
$ 9,000-811,999 8 5 S 5 5 | 5 30 |13
$12,000-514,999 4 5 8 5 | 4 | 4 30 | 13
$15,000-$17,999 4 8 4 5 | 5 | 8 34 | 15
$18,000-520,999 8 7 4 9 | s | 6 39 | 16
$21,000-523,999 7 2 S 5 3 | 4 25 | 10
$24,000-$29,999 5 2 4 7 4 l 5 27 | 11
$30,000 or above 1 2 4 1 13 | 3 24 | 10
no response 0 2 { 3 0 0 : i s .} g
No. of childrenm: 1 12 12 12 12 | 12 iu 71 | 30
(Q.17a) 2 12 12 20 17 17 | 12 90 | 38
3 11 12 6 7 5 | 8 50 i 21
4 2 3 0 3 | 2 3 13 | 5
5 2 | o 0 0 | 2 | 3 7 | 3
6 1 0 0 1 1 | 1 4 | 2
7 0 1 1 | 1 | 0 2|
N = s a0 |3 | | 41 |38 l238 |

1978 AP Consumer Accessing and Use of Information Jacoby BonkNote 124p 10 of 124




Table 2. Life insurance experiences and ownership; selected questions

(means and standard deviation)

Group: 1 | 2 3 | 4 5 ! = Total
| )
| ! 1 |
Source: | Control NAIC I FIC | FIC | NAIC [ FIC
i L | |
Trigger{ Absenti Absenci Absentl PreseﬂaiPresenq Preseany
I L 1 |
BuyGde: | Absent | Present] Present] Absent | Presenyg Preseng
L L ! o
N = 4 |40 | 39 40 JT 41 | 38 238
4 1
| j i
] 1
o |
5. Agent contacts } ; |
during past R | | |
5 years: X 4.27 | 3.68 3.97 | 3.95 4,22 14,18 4.05
| . y ‘
8D 1.40 | 1.49 122 ! 1.4 Lol hE.21 1.39
f : [ !
7. No. of policies :
on own life: X A 2.32 § 2.23 2.48 2,82 12,18 2533
| |
SiD. 1.42 1.29 |} 1.18 | 1.26 i e W s 1.31
| | 1
{
- | |
11, Total amount of | |
present coverage: X 349158 | $46180 951513{ $48318 | $62693 | $46189) $5071
|
SeDs $49164 8514151 $60376 | $53481 | S61347 | §53464 ?34':4
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fable 3. Life insurance experisnces and ownership: selectead
variables (percentage affirmative respense).
. v T ?
‘ Group: i 1 i 2 ; 3 | - , > n 1 i
| { ; i | | !
| | i
‘ | | | i
| - ~ - T - . - - ~ 2
] Source: Lun:roq NALC | FTIC | ETE I NAIC
L L 2, .
Trigger:] Absent | Absent | Absent | Preseny Present] Present
Buy Gde: Absent | Presentj Present Absent | Present! Presenty
1 | . —
N = 40 40 | 30 | 40 | 41 38 238
4 | : i d
| | | { , ]
{ ! | | ! |
o ! { { ] |
6. Currently own ; { ; ' '
. g y - o e " QQ° 1 QY | Q 5 a1
life insurance? % yes 907% e e | O | © 9 7% I o
g ‘ ‘ : e
| |
e | 3 .1

- ) ; i 1} ] ] | ]

* 8. ODwn insurance v lbog: I ; s - .
through a group ~ yes-F 4% | bla ! 51% | 68% i 56% | 74 i 61;
plan? 2 ves—-NF 50% | 58% | 49% | 65% | 497 63%  §56% §

* ! | | — {

[ ! { ; !

| | : : :

L < =~ | e I . | == L 2

% . 2 - L veg-— 4 &/ )/ ol 3

9. [’:‘Ougnc insurance s Ves F 83% 20 7% g O4 /A : 20% , Q0% / 2 ; > g
Yo 5] - “Ccw ¢ g I T | agw ’ 4 = & 7Q¢
“rom an agent? % yes-NF /D7 | 85% /9% | ©Jn L /65 RN :

| | i ! |

| { |

| | | | * b
- - 5 - 7 - < 0% | y | RY { 3 {

*10. Bought insurance o yes=F 3% | VA fi l o j o | |
throueh £h {12 o 2. : 2% “ | 8% R N2 ! K
through the mail? j yes-NF 3 | 0% | 8% | 8% 2 b;_____h1ﬁ;;w.j

| | | i f i i
| ! | | , i A

. | l ‘ i i

12. Expect to purchase i e | | ' ’

R - 7 yveg—F 45, 4 | 513 537 38 | 29 41%
life insurance > yes F L B 7 & ‘ )la ! 2 /e 2Q/% , & Lri
during next 5 % yes-NF 437 ‘ 302 | 497 I 507 347 | 2 397 %
vears?
*Note: The designation "7 yes-F'" stands for the percentage ves respon

i.e., only for the subjects who responded '"yes'" to question 6.

represents the percentage yes response based upon the entire se

in that group, as indicated at the top of each column. Thus, "

stands for the non-filtered percentage yes response.
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4% said they purchased some of their insurance through
the mail. Almost two-fifths (or 39%) of the total
sample said that they expected to purchase scme life
insurance sometime during the next five years.

Design and Independent Variables

The basic experimental design represents a 2 x 3
fully-crossed factorial with approximately 40 subjects
per cell (see Figure 1). There were two levels of a
trigger factor (present or absent)* and three levels
of a buyer's guide factor (none, NAIC, and FTC). This
design enables us to examine the impact on information
acquisition behavior of several types of "written
statements" which might be included as part of a cost
disclosure system. Specifically, the design enables us
to compare two types of buyer's guides (one developed
by the NAIC and the other developed by the FTC) against
each other, both with and without their respective
triggers and in comparison to a control (Group 1), the
latter representing conditions as they are in the field

today (i.e., no triggers and no buyers guides). Copies

*A "trigger" is a brief statement alerting the consumer
to the fact that he(she) might be able to save appreciable
amounts of money by shopping around.

1978 AP Consumer Accessing and Use of Information Jacoby BonkNote 124p 13 of 124




Irigger | ihsent ! Present
| A
Buyers Guide | None 1 VAIC | FTC | e | T S i e
; | ! ‘ | o)
] | | | e |
|
{ | ! E f 1
Group No.: | 1 ! 2 L, 3 ' 4 ! 5 I 6 |
| | i 1
No. of Subjects:! 40 [ 40 | 39 | 40 | 4l | 38 = 238
, !

Figure 1. Study lA design and cell sizes.

Notes 1 Group 1 is the Control Group (having no trigger and no buyers guide
2. The four groups of primary concern in terms of the FIC's educational
statements (i.e., buyer's guides and triggers) are Groups 1, 3, %4, and 6.
3 The total sample is 238.
1978 AP Consumer Accessing and Use of Information Jacoby BonkNote 124p 14 of 124
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of the buyer's guides and triggers a
Appendix A.

Decision Task

Zach subject engaged in a simulated 1i

"n 1 & "

purchase decision which involved "purchasing’ (i.e.,

=

selecting) one out of three policies. Half the subjects
in each group were asked to choose from among three

whole life policies (all having a face amount of $10,000),
and the other half were asked to make their choice from
among two whole life and one term policy (all having a
face amount of $10,000).

The always implicit "I would buy none of these"
option was expressly prohibited; that is, subjects were
forced to select one of the three available policies.

The rationale underlying this decision is that the

study was not designed to see which policy the consumer

does or does not buy, but to see which information he

looks at when he does make a purchase decision. The
concern was that by permitting the subject to take ad-
vantage of a '""mone of these'" option, we might find some
subjects terminating information search because they
felt they already had adequate coverage in real life or
perhaps because they were participating in the study

simply in order to earn $5 or $10.

1978 AP Consumer Accessing and Use of Information Jacoby BonkNote 124p 15 of 124
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Policies Tested

The specific information and policies used were

k Force in order

selected by the FTC Life Insurance Tas
to provide a satisfactory test for achieving the earlier
stated objectives. Almost all the information presented

to the subjects was "real," i.e., actual information for
specific product offerings currently available to the
public (see Appendix B). Since data on agent commissions
were not available, the information provided was accurate
within the range of commissions typically paid.

It should be noted that cost disclosure information
such as was provided in this study is typically diffi-
cult to obtain in the currently existing field situa-
tion. In contrast, this information was made readily

5

available in our test situation. The underlying rationale

uQ

is that we wished to test a state of events which might
result from implementation of a cost disclosure program,
not to test the state of events as they exist today.

This same rationale underlies the FTC's desire to examine
the impact of various education and motivational (i.e.,

"trigger") statements. Specifically, the levels of thi

w

factor (see "Design and Independent Variables" secti

o
O
L= |

above) are not present in the currently existing field
situation, but could be present in future £field situa-

tions as a result of regulatory activities.
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the materials the cre given (i.e., information
matrix as described in Appendix B, and the buyer's guid
and/or trigger statement, as appropriate). Aside from
the fact that the interviewers did not have the requisite

knowledge themselves to answer many of the technical
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Results

Findings which relate most directly to the stated
objectives are discussed first and followed by a dis-
cussion of ancillary findings which provide additional
perspective. In general, the data which relate direct-
lv to the stated objectives are based on the subject's
behavior in the simulation task which the ancillary
findings are based on the subject's subsequent verbal
reports regarding his thoughts, feelings, and behavior.

Objectives 1 and 2, which address the extent to
which consumers access cost and other types of informa-
tion prior to making a purchase decision, can be con-
sidered jointly.

How lluch Information Is Accessed?

To provide a context from which to discuss just
which information is accessed, it is worthwhile to first
consider how much information was typically accessed.
These data are supplied in Table 4. From here it can
be seen that the average length of information search,

in terms of the total number of unique* items acquired,

*Exactly half (n=119) of the entire sample engaged in at least
some re-accessing of information which they had previously ac-
cessed. The mean number of information values that were re-
accessed was 1.878; thus the mean total length of search was
actually (41.97+1.88=) 43.85 individual cards. The
overall re-accessing rate was 47, and is comparable to earlier
research with non-durable products. It is noteworthy that 36%
of those who engaged in any re-accessing did so only once and
the single individual who re-accessed information 33 times
(which was 18 times more often than the subject who did the
second greatest amount of re-accessing) contributed sub-
stantially to the 1.88 figure. In general, because subjects
were provided with pencil and paper on which to make notes as

they were accessing, one would expect little subsequent re
133&:@@ Consumer, Ageessing and:Use,df information Jacoby BonkNote 124p 18 of 124




lable 4. Amount of information accessed.
Group: 1 | 2 3 4 | 5 b fotal
{ {
|
| | |
| 1 | | |
Source: jControl [NAIC | FIC l FTIC 1 FTC
L 4
Irigger: |[Absent |Absent| Absent ! Preseny Present |Present
1 1 ]
A ! B "
Buy Gde: |Absent |Presenti Presenti Absent | Present |Present
J 4
o ¢ | r
N= 40 | 40 | 39 | 40 | 41 | 38 238
1 } |
l | |
| ' | | |
Unique items acquired: { ‘ : ]
- L { |
X* 42.425 !43.000{ 43.205§ 46.750] 40.073 138.237 §41.971
T T = s T I CERCE =37
S s 16,134 [18.655] 22.860 ]| 15.689| 21.637 }|17.9 18.984
f ‘
Mdn. 39.00 |41.00 ! 39.25 | 46,000} 33.25 |35.5
| | 8 | | ] e ———
{ | |
| | ]
| | | |
Policies considered: i : | I
= | f '
X 2.925 2.8751 2.846) 2.925]| 2.781 2.684 2.847
| | |
W 267 404 ! .432 | 267 | 475 | .525 ALY
i | i
Mdn. 2.96 2,94 | 2,93 | 2.96 | 2.88 | 2.80
I | | |
| i
| | {
| | '
Dimensions considered ! ; : l
| | |
X 17.950 ilS.ZDOi 18.027 | 18.275 17.512 |17.132 ]17.853
= | . |
A 6.076 i 6.866i 8.512 5.416f 7.743 6.121 813
| |
Mdn. L alS {17.70 | 17.62 | 17.50 | 15.38 16.50

*These figures exclude each subject's re-accessing of information which he/she

previously accessed-

1978 AP Consumer Accessing and Use of Information Jacoby BonkNote 124p 19 of 124
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for the entire sample was 41.97 -- considerably more
than the 9 to 11 items typically accessed by comparable
groups of consumers making breakfast cereal, margarine,

and analgesic purchase decisions (Jacoby and Chestnut,

3]
¥

(¥
R

1977) .* Further, the average number of different types
of information considered did not differ meaningfully
across the various Groups, averaging 17.85 for all sub-
jects. It can also be seen that, compared to the con-
trol group (Group 1), subjects receiving educational
and/or trigger statements generally tended to access

about the same amount of information.

in-

03]

It should be pointed out that subjects in thi
vestigation most probably felt that they were 'expected"

to acquire information -- although their responses to

0

item 6 of the subjective state battery suggests that
this expectation and the pressure it produced were min-
imal. Regardless, no subject '"purchased" a policy

without accessing at least some information, and the

amount of information accessed here probably more close-
ly reflects an upper (rather than lower) limit of what
the initial impact of written statements might be in

the real world.

nd 8 cards,

rds.

*The three shortest search lengths were 2, 5,
while the three longest were 294, 95, and 9292 ¢

2 o
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Just Which Information Is Accessed?

In all, 13 of the 37 available information dimensions

(or 35%) were ccnsidered to be either directly or in-

v

directly cost-related. The 9 directly related dimensions
were: company retention index, surrender cost index,

net payment cost index, company retention vardstick,
breakdown of premiums, year-by-year payments and bene-
fits, surrender cost vardstick, year-by-year cost of
protection and savings yield, and the net payment cost
yardstick., The four indirectly cost related dimensions
were: premiums, cash values, savings yield, and il-

lustrated dividends.

1)

Table 5a provides the basic data for the entir

sample (n = 238) describing the relative degree to which

-1

each type of information was selected; Table 5b provides these

same data for the five experimental groups (n=198); Table ¢

provides these same data, but only for the Con

T
a1
Q
P
D
s
Q
o

D

(n=40). "olumn 1 of these Tables lists the rank order of
dimensions in terms of the number of subjects who ac-
cessed information from that dimension at least once.

The actual number of these subjects, and the percentage

w
0

that this represents out of the total sample of 23
are indicated in Columns 2 and 3, respectively. vColumn
4 describes the total number of times information was

accessed from that dimension. Except for the dimensions

3

Renewability, Premium for Renewal, and Convertabilitv
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of three policies meant that each subject could access
different information on a given dimension at least

three times. Thus the figure cited for premiums repre-

sents 592 out of (3 x 238 =) 714 such opportunities.
In addition, the subjects were able to re-access infor-
mation if they so desired and, as previously noted, 50%

actually did so for an average of 1.88 times., Column 5

1)

represents the mean number of times information from

(

12}

given dimension was accessed by the entire sample, i,e,,
Col 4/238. Column 6 represents the standard deviations
associated with the means, and Column 7 represents the
median. Column 8 represents the proportion of the infor-
mation acquisition that the entire sample devoted to each
dimension. Column 9 represents the order in which the
dimensions were actually displayed in the apparatus.
olumn 10 represents the mean number of times each dimension

of information was accessed based only on the subjects that

accessed that dimension (i.e., Col 4: Col 2).

* A Spearman rank order correlation between Columns 1

and 9 (r = .19) of Table 5a indicates a .nonsignificant
association between the order in which the dimensions were
presented and the order in which they were accessed.

The mean rank of the first 12, middle 13, and last 12
dimensions (Column 9) were 18.0, 17.6, and 21.5. also
suggesting the absence of any impact of presentation order
on acquisition. The corresponding mean ranks for the
Control Group subjects (Table 6) were 17.0, 196.9, and
20.0, respectively.
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Examination of Table 5a re als that, in terms of
the number of subjects acquiring information from that
given dimension at least once (i.e., Column 2), the highest

ranked of the nine directly cost related dimensions is
Savings Yield -- and that ranks only 10th. This is
particularly noteworthy when it is remembered that the
average subject considers fewer than 18 different information
dimensions (see Table 4). The median rank for these nine
directly cost-related dimensions is 29, which would appear

to be significantly below the mean rank for the remaining
information dimensions. These nine dimensions represent

247, of the 37 available information dimensions vet,

@/

collectively, they account for only 17% of the information
accessed (Column 8). In contrast, two of the four indirectly
cost related dimensions (i.e., premiums and cash value)

rank first and third, overall, and account for a dispro-

portionate 10% of all the information accessed. It must

be recognized that, in addition to being in an obvious
test situation in which subjects were aware that their
information accessing behavior was being monitored, five-

sixths of the total sample
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but only for the Control Group.
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day than are the data in Tables 5a or 5b.

Hh

Table 7 the rank orde

2

compares

®
w

sSus

accessed for the Control Group v

s

ances

-

(Table 5b). twelve

.
differed by

subjects in the experimental groups devot

to seven information dimensions (settlement

in business since. . .; monthly, quarterly, semi-annual

premium; conditions for reinstatement; year-by-year cost of

protection and savings yield; year-by-year payments and
benefits; and sales volume) and devoted relatively greater
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Table 7. Comparing rank f information accessed oy Control
orous (M=40) ¥ e remaining subhject n = 3) .
e x e e M s = —
Rank R ank et
Order Order Change
for PoT

Control o . arr']

Dimensicn Name Group e
liame of Company 1 2 1
Promiuiitn. 1o’ w i daai T stk ae: ol gl Flndls Tl R mne 2 W0m v i il o oL
Cash Values 3 3 0
Guaranteed Insurability 4 7 3
Accidental Death 5 - 1
Waiver of Premium . . . . . . . . « « « « - « 0 . . O sV
Financial Rating 7 9 2
Settlement QOptions 8 15 /
Policy Loan Interest Rate 9 8 1
In Business Since 10 16 6
Passing Physical Exam Req'd , ., , . . . . . .11, ., 12 1
Monthly, Quarterly, Semi-Ann'l Premium 12 2; 10
g A

Savings Yield 13

New York License 14 14

Conditions for Reinstatement 15 20 5
Dividend Payment History, Ea IRl Mt siton ol Wi e k] b o 10
Mutual or Stock Company? 17 11l 6
Other ¥Xinds of Insurance Sold 18 18

Convertability 19 23 .
Illustrated Dividends 20 2. 1
Yr-by-Yr Cost of Protect'n & Savings Yield. .21 . . . 35 . . .14
Met Payment Cost Index 22 19 3
Nat'l Rank in Assets 23 24 1
Yr-by-Yr Payments & Benefits 24 31 7
Company Retention Index 25 10 15
Surrender Cost INAe®. "o e snis Taiin ol o 26 —— o 2
Agent's Commission 27 27 0
Renewability 28 30 2
Investment Portfolio 29 2 1
Assets 30 26 4
pales VolumE: o o = wls < o wis m o win-n wm o331 s = o I o 6
Breakdown of Premiums 32 29 3
Company Retention Yardstick 33 25 8
Premium for Renewal 34 33 1
Net Payment Cost Yardstick 35 34 1
National Rank in Sales Volume . . . . . . . .36 - it 0
Surrender Cost Yardstick 37 32 5
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attention to five information dimensions (lMutual or stock

company; Company Retention Index; Surrender Cost Index;
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Company Retention Yardstic
This pattern suggests that the written statements may have
made a difference. This issue is more fully addressed

below.

Do Written Statements Make a Difference?

The NAIC and FTC Buyer's Guides and their respec-

tive triggers were intended to increase the amount of

attention paid to four specific cost indices: the

Company Retention Index and Savings Yield in the case of the

1

FTC, and the Surrender Cost and llet Payment Indices in th

m

M

case of the NAIC.* Table 8 presents the data for th
four dimensions -~ along with the data on premiums, for
purposes of comparison -- broken down for each of the six
test groups. It can be seen that 80% of the people in
the Control Group (i.e., those who received no buyer's
guide and no trigger) looked at premium information

at least once. Since this figure is high to begin with,
the fact that the five groups receiving some form of

written statement did not raise this amount appreciably

is probably the result of a ceiling effect.

*5ince the yardsticks were ranked very low in terms of
accessing rates and no emphasis was placed on these yard-
sticks in the written statements, attention will only be
directed to the four indices themselves.
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Table 8. Impact of written statements on accessing rates of target information.
‘ . T | i .
roup i . gk o3 | 3 6
{
Source: | Control] NAIC FTC FIC | NAIC FIC
Trigger: Absent | Absent Absent|Present| Present | Present
Buy Gde: Absent | Present| Present Absent| Present | Present
N = 40 40 39 40 | 41 | 38
|
| D | |
I Premium ; i
0 . i
‘. . : g . . | :
, No. of S's who acquired 32 37 P31 38 i 36 2
| 4 of S's who acquired 80% 92% i 79% 95% ; 88% 847
‘1 No. of values acquired 96 108 | 89 122 | 95 82
% of all values acquired 16% 158% | 15% 21% » 164 147%
X times acquired by S's 3.0 2.92 | 2.87 I:2 § 2.eh 256
who accessed : i
X times over all S's in group 2.50 2,70-"} 228 3.05 | 2.32 2.16
] '
| :
: a
Company Retention Index | .
] '
No. of S's who acquired 15 16 i 25 30 i L4 29
% of S's who acquired 38% 407% i 647 7135% i 34% 767
No. of values acquired 29 43 ! 65 96 i 30 50
4 2 7 = 1 sr Qe i o4 > e bid
» of all values acquired VA 12% P 194 28% i % 23%
X times acquired by S's 1593 2.69 ; 2.60 3.20 2.15 2.76
_ who accessed i
X times over all S's in group 13 1.9 . 1.67 2.40 il 3 2.11
{
Surrender Cost Index i
No. of S's who acquired 15 22 | 15 16 25 18
% of S's who acquired 38% 55% 38% 40% 6l% & 7%
No. of values acquired 30 60 34 44 162 45
% of all values acquired 117% 22% 2% 16% 22% 16%
X times acquired by S's 2.00 2.73 P27 75 2.48 2,50
_ who accessed
X times over all S's in group .75 1.50 «87 | 1.10 L.5L 1.18
Net Payment Cost Index
No. of S's who acquired 16 23 17 18 23 9
% of S's who acquired 40% 58% L4z, 457 56% 247
No. of values acquired 33 66 - 46 58 20
% of all values acquired 12% 25% 167 17% 227% 8%
X times acquired by S's 2.06 2.87 2.41 2.56 2,02 2.22
who accessed
X times over all S's in group .83 1.65 1.85 § 1.15 1.41 33
Savings Yield
No. of S's who acquired 22 26 26 18 24 { 22
% of S's who acquired 55% 65% 67% 457 60% ] 55%
No. of values acquired 58 65 63 43 54 i 58
' % of all values acquired 17% 19% 182 |13z 16% L7%
| X times acquired by S's 2.64 2.50 2.42 2.39 2.25 2.64
_ who accessed
X times over all S's in group | 1.45 1.62 1.62 1.08 1.32 1.33
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The NAIC Buyer's Cuide seems to have had a direct
and clear-cut effect on the two cost indices emphasized
therein (i.e., Surrender Cost anc Net Payment). Regard-

less of whether a trigger was or was not present, the

4

icient to generate a sub-

(v

stantial increase in the attention paid to these cost
indices, as compared to the accessing rates for sub-
jects in the Control condition and the three other ex-
perimental conditions (Groups 3, 4, and 6).

The results with respect to the FIC's Company
Retention Index do not appear as straightforward. As
one might expect, the three FTC groups (3, 4, and 6) do
display greater attention to the Company Retention Index

than did either the Control Group (Group 1) or the two

NAIC groups (Groups 2 and 5). However, inspection of

er

oo

the data suggests that the FIC trigger exerts a stron;
impact than the FTC Buyer's Guide. In fact, the impact
appears to be virtually the same or perhaps even a bit
better when the trigger appears alone (Group 4) than
when it appears in conjunction with the Buyer's Guide
(Group 6).

The issue is clarified by the data presented in
Table 9. This table provides the mean number of times
the Company Retention Index was accessed by the four

most relevant groups (Groups 1, 3, 4, and 6). Inspection
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[able 9 Accessi mpan etention | ing 1 ot f test -r 5
Q buyvers uvulde Buyers Cuide =
WD O5 WO
sroup 1 ;Coup 3
| Sm—  e— | —— —— o .
X = 1250 1.6667 1.2000
No Trigger S.D: = 1.0619 1.4204
N = 40 | 39
Group & ! Group 6
| a——vT e A A &
X = 2.4000 ‘ 2+1053 2.2500
Trigger "
S5 S.D. = 155326 1.6240
[
N = 40 338
= oz | o e v —
X = 1.5625 1.8831 N = 157
N =40 + 39 + 40 + 38 = 157
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of variance (Table 10), indicate guite clearly that the

trigger served to dilute this impact. This interaction
is plotted in Figure

Finally, Table 11 presents data to show that, except

for Savings Yield, overall,
significant impact on the accessing of the three other
types of target information whose accessing they were
meant to affect.

Another important question is contained in Objective
of cost information relate to the

Coes the accessin

w
[47]

=4
o

selection of lower cost policies? Table 12 provides the
data of interest in regard to the four cost indices:

Company Petention, Surrender Cost

»

.

Yield. Considering only the 115 subjects who made their
choice from among three whole life policies, the left hand
column of this Table breaks these subjects out into sixteen
groups, depending upon whether and just which of these

cost indices were accessed. The policies across the top

of this table are arrayed from the lowest to the highest

cost (i.e., from Policy B to Policy ).
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Table 10. Analysis of variance

Sum orf 5q. df Mean Sq. ¥ Significance

Main Effects

Buyers Guide 4.210 1 4.210 2.079 ) = 15

Trigger 44.321 1 44,821 22.134% ) = ,0Ul
Interaction

BG X Tr. 14.994 1 14.994 7.404 p = ,007
Residual 309.821 153 2.025
Total 373.669 156 2.395
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Table 11. The impact of written statements on the accessing rate

ro

1
Company Retention Index :
|

FTC witten statements
(Groups 3, 4, & 6) 117

e~
‘\
w
~
\O

f
compared to [ .0000
Other Conditions }
(Groups 1, 2, & 5) 12 |

p—

Surrender Cost Index

L ol T S

(Groups 2 & 5) 81 1.5062 1.4416

7.614 | ,0062

1
|
|

A . l
NAIC written statements i
\

compared to l
[

|

Other conditions
(Groups 1, 3, 4, & 6) 1

i
~J
e
~J
o
wn
e
L
O
—
—

Net Pavment Index

NAIC written statements [
(Groups 2 & 5)

(o 5}
p—
—
wn
w
Q
fve)
Josb
W

~
w
O

p—
p—
wn
o
o)
(@]
o
o
x

compared to

Other conditions
(Groups 1, 3, 4, & 6) 157 «8917 {9

ro
® 2
(9%}
oo

Savings Yield

FTC written statements
(Groups 3, 4, & 6) 117 1.4017 1.4146

~d
(P%)
e
w

compared to +118

Other conditions
(Groups 1, 2, & 5) 121 1.4628 [1.3294

. Premiums
Control group (Group 1) 40 2.400 1./365 J

compared to .186 .66064

All other groups 198 2.505 1.3281
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Table 12 indicates that, overall, four-
of the sample selected the lowest cost policy. Since
sixths of the sample had been given educational materials

and more than 907 of the sample accessed at least one

item of cost information, this 80.9% figure is not too
surprising. What is surprising is that the subjects who
did not access any cost index information were able to

~J

select the lowest cost policy 72.7% of the time. However,
it must be emphasized that these findings are based on
very small numbers -- only eleven subjects failed to access

any of the four target cost information dimensions and,

1

of these, eight (72.7%) managed to make a good policy
selection choice. It must also be remembered that Study
lA was specifically designed to examine information accessing
behavior, not policy selection behavior.

tThile Table 12 focused on the relationship of the

actual accessing of cost information on the selection

(9

ct
rt
O
(19
o))
=
)
3
Iy

of low cost policies, it is also of interes

S

rt

how exposure to written statement affec olicy se-

ge

lection behavior. The relevant data are presented in
Table 13. From here it can be seen that even those
subjects who were exposed to no written statements
(i.e., buyer's guides or triggers) selected the lowest

.
T™h

cost policy 73.7% of the time. The greatest improvement
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‘ Table 13. [he association between exposure to written statements and
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over this rate occurred in the "FIC Buver's Guide, No

Trigger" condition, where 94,47 of the subjects selected
the lowest cost policy. The other FIC test groups (4 and
6) seemed to be intermediate in effectiveness (85.0% and

89.5%, respectively). Subjects in the two NAIC groups

(2 and 5) did no better in selecting the low cost policies

rt
-
3
a9

(70% and 73.7%) than did subjects in the Cecntrol group
who were exposed to no buver's
the small numbers of subjects involved dictate caution in
interpreting these data. Clearly, no definitive findings
may be implied.

What these data do suggest, however, is that subjects

wno are exposed to the FTC written statements do a

0

&)
M
w
0

target cost information f{i.e., Cc

?

mpany Retention Index)
ul

.
at much higher rates than they would do otherwi (

V]
D

e

19

W
(1]

0
{3 |
0
H
(D
=
V]
rr
M

Table 8), and that this exposure also seem

o)
n

to the quality of the subsegquent decision (Table 13):

(4]
=
m
cr
o
T
(1)
3
D
= |
T
n
0]
o}
~
rt
=
(9]
o
o
W
=
)

Subjects exposed to FTC writt

t

=

e FTC Buyer's Guide) seem to make better purchase
decisions. In contrast, while sub

written statements do later a

(9]
0O
o
n
0
% |
<
19
T
W
s
Jq
m
t
0
O
wn

0
L
ol

information (i.e., Surrender Cost and Net Payment Indi
‘ at higher rates than otherwise (Table 8), this exposure
does not relate to improvement in the abilitv to select

lower cost policies (Tahle 13),
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30
The Importance and Impact of Premiums
From the data presented thus far, it is clear that

with company name, are two of the most

important types of information considered by the con-
| sumer prior to making his purchase decision Objective &

addresses the issue of premiums in a somewhat differ-
ent way. Instead of asking about the acquisition of
premium information per se, it focuses on the impact

that this acquisition has had on choice behavior i

P

"Specifically, will people choose policies with low

O
0
(a
w
9

premiums even if they have higher c
policies used in the test were selected so that premiums
were inversely related to cost, the data in Table 12 are
also relevant to the present question, Inspection of these
data reveals that, at least for the subjects in the present

3 » PR
investig

ation, people will not choose high cost
even if they have lower premiums. Just why this is so --

particularly for the subjects who accessed no cost information

whatsoever -- is puzzling.
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The Sequence 0f Acc

In addition to considering "how much?" and "just

tention was

ct

| which?" information was accessed, some a
| also directed to examining the order (or sequence) in

which key information dimensions were accessed. Spe-
cifically, a question of interest concerned how early

in the decision process was the target dimension

"Company Retention Index" accessed?

As will be recalled from the data in Table 4, the
average subject acquired 42 (ca.) items of information
prior to arriving at his(her) purchase decision. Ac-
cordingly, "early in the search process" was arbitrari-
ly defined in two ways: as being accessed within the
first 10 items, and as being accessed within the first
six items. Table 14 provides the relevant data. It
is clear from these data that the written materials
provided (i.e., the NAIC and FTC buyer's guides and
triggers) had substantial impact on early accessing of
the target infnrmation, with the effect gsenerally being
stronger for the FTC materials.

Another issue in regard to the sequence of informatiocn
acquisition is whether consumers who accessed a given
| item of target (i.e., cost) information for one policy

then locked at this same target information for another

J policy on his very next accessing opportunity, i.e.
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in comparison shopping for two (or three) pu
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options along a

(18]

provides the relevant data. These data indicate that
53.2% of the sample compared premium information across al
three policy options at least once during their pre-decision
information search. This was higher for the Control

-
7€
/

3.7%) ‘than for the

wn

(59.0%) and two NAIC groups (60.0% and

three FTC groups. Approximately equal proportions of subjects

S|

made immediate (i.e., consecutive) comparisons of premium

information across two policies (16.0%) as did those who
made no immediate comparisons at all (17.3%) and those who
did not access this information at all (13.57%).

A considerable number of inferences may be drawn
from the data in Table 15 and, except for noting one
particular item of interest, we leave the reader to draw
his own inferences. The item in question concerns the
high rate of comparison shopping (using the Company Retenticn
Index) found in the FTC groups. In particular, consider
the fact that 52.5% of the subjects in the FTC trigger
group (Group 4) and 39.5% of those subjects receiving both
the trigger and buyer's guide (Group 6) engaged in
comparison shopping across all three policy options using
this Index. Again, it would appear that the addition of
the buyer's guide serves to dilute the impact of the tri

Relevant Subjective Reactions

Additional perspective may be obtained from con-

sidering the subjects' reactions to the decision task

its X
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‘ Table l4. The immediacy with whicl target cost information was accessed.
i Lota i ]I
Sampley
control NAIC-BG FIC-Tr. FIC-BC }
Groups= 1 2 & 5 4 3 & 6
N= 238 | 40 81 40 77
Accessed within first 10 values
Premium
Subjects who accessed n= 92 16 35 15 26
immediately 7= 39% 40% 437 38% 34%
Company Retention Index
Subjects who accessed n= 52 1 19 26
immediately %= 22% 2% 1% 48% 34%
Surrender Cost Index
Subjects who accessed n= 19 2 1.2 2 3
immediately 7= 5% 5% i5% 5% 4%
Net Payment Index
Subjects who accessed n= 23 1 16 3 3
immediately %= 10% 2% 20% 8% &7
Savings Yield
Subjects who accessed 0= 12 0 6 0 6
immediately 7= 5% 0% 1% 0% 8%
Accessed within first 6 values
Premium
Subjects who accessed n= 60 8 26 9 17
immediately o = 25% 20% 327% 22% 22%
Company Retention Index
Subjects who accessed n 35 0 5 14 16
. 2 7= = , % c o N1 3
immediately “ 5% 0% 6% 35% 21%
Surrender Cost Index
Subjects who accessed n= 9 0 7 2 0
immediately A= 47 0% 9% 5% 0%
y = |
Net Payment Index |
Subjects who accessed n= 11 0 ' L 2
\ immediately Z= 5% 0% 10% 2% 3%
\ | {
I . o | ‘
i Savings Yield | |
Subjects who accessed n= 3 0 - i 0 | +
immediately %= 1% 0% 2% | 0% ; 1%
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Teble 15. "Cowparison shopplng" rates on Premfum fnforwation and the
four target cost dluensfons.

Croup: | Z 3 4 ] J o YT
Source: _ |Contrul R KN § o . FIC . MAIC B S
1')’1.‘-_14.-1_:-4_,\('»‘.-”( \ vt wsent Jlll"‘ oy Fresen ! eny
BuyGder | _abiend frrcaend | eerent] Jsont | Voo
N= 40 40 39 40 al
Premium
Compaved 3 policies n= 2 24 18 23 22 18 126
in a row A= 59.0% 00.J% 46.2% 52.5% 5374 47.42% 53,2«
Compared 2 policies n= 3 3 7 10 6 7 38
in a row %= T lZ 12.5% 17 9% 25.0% 14.0% ) 18.42 16.u4
Looked at for only n= 6 8 7 6 8 6 4l ‘
1l policy in a row A= 15.4% 20.0% 17.9% 15.0% 19.521) "15. 8% Py
Did not access n= 7 3 7 3 > 7 32
this information = 17.9% T.5% 17.9% 7.5% 12.2%4 1 18.4% 13.54
|
Coumpany Retention Tndex |
Compared 3 policies n= 4 8 12 21 5 15 65
in a row A= 10.3% 20.04 30.0% 52.5 12.:2 3.5 27 o»
Compared 2 policies n= > 4 7 7 3 9 35
in a row i= 12.8% 10.04 17.9% 17 .54 7.38¢ 23.7 14.54 |
Looked at for only n= 6 4 6 2 ) 5 30
1l policy in a row = 15.4% | 10.0% 15.54% S5.V% 17.1 13544 12.7
Did not access n= 2 24 14 10 2 9 107
this information A= 61.5% 60.0% 35.9% 25.UR 63.4% | 23.7% 45.1%
Savings Yield
Compared 3 policies n= 11 12 12 10 9 11 65
in a row i= 28.2% 30.0% 30.8% 25.0% 22.0% | 28.9% 274
Compared 2 policies n= 8 10 7 5 8 9 47
in a row A= 20.5% 25.0% 17.9% 2:.5% 19.52 § 2374 19.82
i
Looked at for only n= 2 3 7 4 7 2 25 i
1 policy in a row = 5.1% 7 .57 17.92 10.0% 17.1% 3 1055 :.
Did not access n= 18 15 13 21 17 16 100 |
this information A= 46.2% 37.5% 33.3% 5252 Bl.35% §4A3A% 42.2% |
'1
Surrender Cost |
Compared 3 policies n= 4 13 5 8 12 7 49
in a row X= 10.3% 32 .52 12.8% 20.0% 29.3% |18.4 20,7 :
Compared 2 policies n= 3 5 8 4 6 7 33
in a row = 71.7% 12.5% 20.5% 10.0% 14.6% | L3.4% 15.94 !
Looked at for only n= 7 4 3 3 7 4 28 |
1 policy in a row i 17.9% 10.0% 7.75 7.5~ 17.4% 110.5% 11.5% :
Did not acc n= 25 18 23 25 16 20 127
this junformation A= 64.1% 45.0% 59.0% 62.5% 39.0% }51.6% S3.uX
Net Payment
Compared 3 policics n= 4 12 S 10 12 2 45
in a row e 10. 3% 30.0% 12.8% 25.0% 29.3% 3.3% 19,0
Comparved 2 policies n= 4 6 7 4 5 5 31
in a row L= 1035 15.0% 17.92 10.0% 13,22 BV 3. X% 13.1%
t Looked at for ouly n- 7 h 4 a4 5 2 <6
I 1 policy In a row y & 1792 10.07% 10,38 10.0% 4 4 S.3% 1105
DMd not access n= 24 1y .a * 19 =9 L35
this Intorwation A L(»l.“. dha, ol O o .08 Gy, Yo Jlb, A% H7.0%
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which they received. Tableslé and 17 provide t rele-
vant data The exact wording of the stimulus g tions
ia nrovided i3 Anpnendix 7
15 provided 1n Appendlix "
o = X
The first guestion asked of the subjects as soon
. 1 - 1 hed la : Tl 1 . 11 = ~
as they completed their decision provided an ll-peint
- o, ST SRR, TN

-

scale for indicating how certain thev were tha

had selected the best policy for their needs. The mean
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were insignificantly different from each other (see
Table 16 ).

a

Item 2 asked the subjects whether they felt the

rt
o
H
T
\D

policy theyvy selected was a good or bad value

3]

onev. Again

zroups an

%)

o

The next item, question 3, asked the subjects to

. x 1 - 3 ¢
indicate how hard or easy they found it to i

a life insurance purchase

the group means were insignificantly

different from each other and ranged between '"neither
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*Note: Question 12 serves as a
filter for Juestion 15.

Certainty of choice

Value received for
the monev

Ease of role playing

Correspondence of
behavior with real
world behavior

Understand
instructions?

Experience pressure
to choose more info?

How confused when
making decision?

Understand buvers
guide?

Made different
decision w/o
buyvers guide?

helpful was

buyers guide?
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Item 5 asked the subjects to indicate how well we
had done in providing instructions for using the infor-
mation display apparatus for arriving at their purchase
decision. The means for the six groups all ranged be-
tween "very well'" (4) and "extremely well" (3).

Item 6 inquired whether the subject felt any pres-

sure to choose more information during the simulation

compared to what he normally would do. The means for

]

"

all six

95}

groups ranged between "only a slight amount" (%)

and ''no pressure at all" (5).

The subjects were also asked to indicate how con-

fused they felt when making their decision (Item 7)

The mean response for the six groups ranged between
"somewhat" (2) and "not at all" (1).

Item 1) asked the subjects in the four buyer's
guide groups whether they thought we had wanted them :to
select any particular kinds of information from the
information display board. Compared to the 247 yes respons
for the Control Group, 33% of the subjects in the NAIC

Groups (2 + 5) and 35% of the subjects in the FTC Groups

(3 + 6) replied in the affirmative. This affirmative

ek

response was less pronounced (and equivalent to the Concro

Group) when the BG's appeared without their trig

(257%) than when the triggers were also present (40%),
suggesting that it is primarily the triggers which alert

consumers to focus on specific target information.
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Subjects in the four groups receiving the buver's
suides were asked how well thev understood the content
of these guides (Item 11) The responses for all four
BG groups hovered around "almost all" (2)

Item 12 asked the subjects in the four BG groups

whether they thought the information contained therein
had any impact on their decision. Consonant with the
findings revealed in Table 13, more than two-thirds of the

subjects (68.25%) said

T

Item 13 asked the subjects in the four BG groups
| &

n "

(2, 3, 5, and- 6) who said "yes" to Question 12 whether

they thought they would have made their decision differ

3
t
et

w

had they not had the buyer's guide. The four group mean

hovered around "slightly different" (2) and "moderatelvy
different” (3), the two FTC groups (3 and 6) favoring

the "moderately different'" response alternative more than
did the NAIC groups. Virtually all of the subjects expos

to the buyer's guides reported that they found them
"helpful" (item 14). When asked "how helpful" in item 15,

the responses all hovered near "very" (4).
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The objective of Study 1B was to determine which
- .3 . . - ot '""Aac £
of several possible vardstick designs was "best" for

conveying cost disclosure information. hus, the focus

is study is on the format for displaying information,

orf €

=

N

not on the actual content (i.e., types of informaticn)

to be included in such a cost disclosure device.

Sample

Immediately upon completing their participating in

After considering numerou

wn
(@]
(1]
47}
-

on these with various experts =-- including

Prof. E. J. McCormick, author of the highly regarded

Force decided to test the following five formats:

gested to the FTC by Mr. E. J. Moorhead) with the pol

[
(
w

position in the yardstick already indicated by an

w

it would be if it were done by the salesperson or the
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company. In this and in each of the
scribed below, the point plotted was based on the Company
Retention method of determining costs,

ick, in color, accom-

Q.
)
ct

2. The same Moorhead yar
panied by instructions to the consumer on how to
the X in on the yardstick by himself. The subject was
required to follow these instructions in order to de-
termine each test policy's relative cost.

3. The Moorhead yardstick, in black and white,
with the policy's position on the yardstick already
marked in,

4, The Moorhead yardstick, in black and white,
with accompanying instructions on how to f£ill in the

yardstick.

5. A tabular format. This consisted of two columns:

N
n
f

iy

®
o8]
t

The left-hand column listed the policyholde

the policy's issue date (in multiples of five from age

20 to age 65); the right-hand column provided the Company

Retention Index range for similar policies issued by

the 200 largest life insurance companies in the nation.
Examples of each of the five yardsticks are included

in Appendix D.

1978 AP Consumer Accessing and Use of Information Jacoby BonkNote 124p

52 of 124




wal

=t

sets (Policy Sets 1, 2, 3, 4, and 5) of four policies
each, served as the test policies, Rather than use

actual (and, therefore, potentially biasing

names, each policy was designated by a different letter
of the alphabet according to the following sequence:
Policy Set 1: B, G, M, §
Policy Set 2: C, H, K, T

Policy Set 3: D, J, P, W
Policy Ser 4: E, K, Q, ¥
Policy Set 5: F, L, R, Z

The financial data (premiums, cash values, Company
Retention Index Numbers, policy loan rates, etc.) for

each of these twenty policies were selected by the FIC

ife Insurance Task Force to reflect the typical ranges

&

: 1 A

for such data among policies available in today's market.

None of the policies were extremely expensive and none
were extremely inexpensive. In addition, the most ex-
pensive policy in one policy set was just about as ex-
pensive as the most expensive policy in each of the

other sets. The same applied for the least expensive

and two middle-range policies in each set. In light

g9
ot
o a
1)
-
{]
o}
2]
ct

of the above factors, the task of identifyin
expensive policy in each set appeared neither toc easy

nor too difficult.
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Procedure and Desien
™ 2 o | 1 . - - - 3 s 4 4= = P e - =
The 238 subjects were divided into five groups o©
- LD aini S B bash iR ol e
appr ximately 48 supjects gach an aes .-/;‘.'late\'. Groups 1

through 5.

Each subject in Group 1 was £irst given four yard-

e

sticks, each displaying cost information for a differ-
ent policy using Format 1. The subjects was then

asked to identify the least expensive policy in the set

b |
(Y]

of fecur. Upon concluding this task, the subject placed

3

4+ o
t co OST

0

the four policies in rank order from lea

cost (see Appendix E). The sudbject was next given a

(1
Q
Lo

second set of yardsticks displaying cost information

O

another set of four different policies. This time, all

the yardsticks employed Format 2. Again, the subject's

5

task was to identify the least expensive policy of th
four and then to rank order the four policies from least

to most expensive. The subject then successively eval-

I*h
=]
)
t
®
=
4
4N}
}——J
w

uated three additional sets of

ing of four different policies and employin

V]

3, 4, and 5, respectively.
The subjects in Group 2 began with Format 2 and

d

v

Y

-
L€

(

re-cycled through all five formats until they compl:
Format 1. A similar cyclical approach was used with

the subjects in Groups 3, 4, and 5.
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To eliminate the possibility of a confound arising
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Policy Set 1, another eight saw it in cecnnection wit

Policy Set Z, etc. Thus, differences observed in thse

dependent wvariables (see below) were less lilel~ =

= o1t s P — PR - T s 2 4= ~ A ~ ] -

3 Tunction of the particular policies tested and \
"ely to be a function of the design format ‘te=zlf
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Dependent Variables

Three types of dependent variables were assessed
First and most important, our ncern s with how
accurate the subjects were in using the five differen
formats. That is, which of the five formats was most
closely associated with correctly identifving low cost

policies?
Second, all other things (particularly perfermance

1

accuracy) being equal, the time to reach the decision
becomes a worthwhile consideration. Thus, the next

question of interest was: Which format resulted in

subjects reaching (accurate) decisions fastest?

Third, how do subjects react to these different
formats? To address this question, after subject had
gone through the five tasks (using the five sets of
policies and five different formats), his preferences

judgments regarding ease of use, etc., were ascertained.
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of the five different display formats was most

any,
closely associated with being able to correctly place
the five policies in rank order of increasing cost.

Row 2a of Table 18 displays the mean number of correct

rankings for each format. Given the rank order nature

eS|

dman test

(4

of the data, a non-parametric test, the Fri
for repeated measures, was used to examine this ques-
tion. Row 2a of Table 18 contains the mean rank for

the five format conditions. Applying the Friedman test

’_J
"
t
)
ct
'—l-
()
ct
'_J
(P
)
-
}

to these ranked data, there was no overal
significant difference across these five formats in

terms of the ability of subjects using these formats
place the policies into correct rank order of increasing
cost. That is, each of the formats was insignificantly
different from the others and equally effective or in-

effective. Further, pairwise comparisons between each

set of mean ranks reveals no significant differences.

The Relationship of Format to Time Costs

Line 3a of Table 18 presents the mean time (in
seconds) it took the subjects to rank order the policies
under each format. These ranged from somewhar less

than a minute and a half {for the black and white
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‘ -5 4 C1CE ormact { L q i
4
| B
|
‘ 1 corenead [ ‘
‘ —— e ST ey P . g
Color, X |Color, No¥ Baw, X B&W, NoX |Tabulad ,
1 4
| ?
Dependent Measures ; l i |
b { | !
| | | {
| i | i |
Accuracy: { f | | )
| —— — |
l. » direct hits on f E f | i
"lowest price" 35 .4% 1 0 0 | 37.9%2| 96.5 . L .
|
2. Ranking all five ‘ ' f !
; policies ! E
: a , ol .
a. mean correct SIN AL, l}.ﬂi ! 3.80 ]7.u; 2.74 | n.s.
b. S.D. 8L | .72 | .76 | .64 .90 ]
l ! . |
TAma ' { |
lLimes \ |
—— . |
J. a. mean time i l
(in seconds) 98.33 |124.29 | 85.06 (114.97 116.72 §
' - i A= = ’ ~ - - - ~ B |
b. S.D. 111.87 | 97.72 | 84.37 [107.15 91.23 | ,
c. mean of formats f 5 { %
ranked by time 2.67 | 3.4 | 2.51 | 3.08 3.33 ] 59.88 | .000
] 1 |
SR | | | t |
Subjective reactions: { | | |
Yo F3 e e { / 3
Case Of use: mean 1.50 3.12 | 2.66 | 4.23 %33 !
S.D. .78 AL el o934 .90 1.80 § 1
mean rank 1.54 315 | 2.700 | "4.26 3.36§ 378.09 | .0
N et = | : . <
ppearance: mean 1.20 2.39 | 3.06 } 4.21 3.97 § ;
c ™ = o b . |
Ol . A | ./8 ! 02§ /3 1:50'% | \
mean rank § 1.24 | 2.43 | 3.09 | 4.24 4.00 § 570.73 | .000
P - o ' N |
Frererence: mean 1.43 3.02 2.69 ; 4,18 i
S oy ag | {
5.D. .74 1.02 Q7 | 96
mean rank 1.54 3.08 { 12,76 | %.25 369.57 )
iotes:
a. 0 = none in correct rank order; 4 = all 5 policies in correct rank order.

b. 1 = easiest to use; 5 = hardest to use.
c. 1 = best looking; 5 worst looking.
d. 1 = most preferred; 5 = least preferred.
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Moorehead vardsticl: wich the ¥ alreadv entered thereon)

to somewhat more than two minutes for the colored

Mfoorehead yardstick without the ¥ on it. Also pre-
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the ranked means. The result indicated a highly signi-

ficant overall difference across the five formats.

Pairwise comparisons were made across all the in-

n

dividual means. While no two adjacent means were sig-
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nificantly different from each other (see line 1 o
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already had the X imprinted upon them were better (

=

(.

formats, while the black and white version wa

wn

(although not significantly so) to the colcred version.
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Relevant Subjective Reactions

The subjective reactions of the subjects to the

interest. The three which

(55

five formats were also o

were examined were: perceived ease of use; judged

3
(9]
V]

attractiveness of appearance; and overall prefere
For all three variables, there was a finding of high

overall statistical significance (p = .0000; see Table
18). Further, in all three instances: (a) virtually

every single pairwise test of significance revealed high

]

levels of statistical significance (i.e., beyond p
.0000) and, more importantly, (h) the colored Moorehead

high-

u

oQ

yardstick with the X already imprinted upon it wa
est rated, and significantly higher rated than its
nearest rival on all three subjective dependent vari-
ables.

Study 1B findings can be summarized as follows.
While there was no difference across the five formats in
their impact on the ability of subjects to correctly
rank order the test policies in terms of cost, the sub-
jects required significantly less time to complete this

task when using the two Moorehead yardstick formats with

the X already imprinted on the sheet (with the black and
white version being insignificantly better than the
colored version), and preferred the colored forma+t to

all other formats in terms of ease of use, attractive-

ness of appearance, and overall preference.
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APPINDIX A
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NAIC TRIGGER
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2. Instead, be sure to caocose a policy
with a low "COMPANY RETENTION INDEX." This
index has been developed to help cecnsumers
like vourself snop for life insuranc “Om=
paring the "COMPANY RETENTION INDEX" for a
group ¢f similar policies 1is
to find a relatively low-cost policy.
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NAIC BUYER'S GUIDE
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LIvE INSURANCHE
BUYER'S GUIDE

I'his guide can show vou how to save money
when vou shop for life insurance. It helps you
o

® [ecide how much (e insurance vou should
buy.

e [Yecide what kind ot lite insurance polics

vou need. and

® Compare the cost of simular life insurance

policies
»
. Prpa )
Nattonal Assodia ) s &
C omms
Reprinted hy
The Natwnal U nderwriter ¢

Iune, 1976
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BUYING LIFE INSURANCE

When you buy hife msurance. vou want i
policy which fits your needs without vost
too much. Your first step 18 to decnde h
much you need. how much you can at
pay and the kind of policy vou want

find out what various companies charge tor
that kind of policy. You can hind important
ditferences in the cost of hife insurance by
using the hie insurance cost indexes which are
described 1in this guide. A good hife insurance
agent or company Will be able and willing to
help you with each of these shopping steps

If you are going to make a good chowe
when vou buy life insurance, vou need to
understand which kinds are available It one

kKind does not seem to hit vour ne -
about the other kKinds which are described 1n
this guide. If you feel that you need more
imformation than s ginen here, vou may want
to check with a life insurance agent of
company or books on life insurance 1n vour
public library.

The National Association of Insurance
Commissioners is an association of state
insurance regulatory otficials. This association
helps the various Insurance Departments to
coordinate insurance laws for the benefit ot all
consumers. You are urged to use this Guide in
making a life insurance purchase.

This Guide Does Not Endorse
Any Company Or Policy
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CHOOSING THE AMOUNT

One way to decide how much hfe insurance
vou need is to figure how much cash and
income your dependents would need 1t you
were to die. You should think of life insurance
as a source of cash needed for expenses of
final illnesses, paying taxes, mortgages or
other debts. It can also provide income for
vour family’'s living expenses, educational costs
and other future expenses. Your new policy
should come as close as you can afford to
making up the difference between (1) what
your dependents would have if you were to die
now. and (2) what they would actually need.

CHOOSING THE RIGHT KIND

All life insurance policies agree to pay an
amount of money if vou die. But all policies
are not the same. There are three basic kinds
of life insurance.

|. Term insurance
2. Whole life insurance
3. Endowment insurance

Remember, no matter how fanc: the policy
title or sales presentation might appear. all life
insurance policies contain one or more of the
three basic kinds. If you are confused about a
policy that sounds complicated. ask the agent
or company if it combines more thun one kind
of life insurance. The following is a bref
description of the three basic kinds:

Term Insurance

Ferm insurance is death protection for a
“term” of one or more vears. Death konofits
wiil be paid only if you die withiun thwat term o
vears. Ierm insurance generally prosvides the
largest immediate death protection for Lour
prcrmium dollar,

Some term insurance policies are
“rencwable™ for cne or more addition.! terms
even if your health has changed. Each ume
you renew the policy for a new term.
premiums will be higher. You should check
the premiums at older ages and the length of
tinie the policy can be centinued.

Some term insurance policies are also
“convertible™. This means that before the end
of the conversion period, you may trade the
term policy for a whole life or endowment
insurance policy even if you are not in good

“health. Premiums for the new policy will be

higher than you have been paying for the
term insurance.

YWhole Life Insurance

Whole life insurance gives death protectien tor
as long as you live. The most common type is
called “straight hfe” or “ordinary Life”
insurance, for which you pay the same
premiums for as long as you live. These
premiums can be several times higher than
vou would pay initially for the same amount
of term insurance. But they are smaller than
the premiums you would eventually pay it vou
were to keep renewing a term insurance policy
until your later years.

o
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Some whole life policies let you pay
premiums for a shorter peried such as 20
vears, or until age 65. Premiums for these
policies are higher than for ordinary life
insurance since the premium payments are
squeezed Into a shorter period.

Although you pay higher premiums, to
begin with, for whole life insurance than for
term insurance, whole life insurance policies
develop “cash values™ which you may have if
vou stop paying premiums. You can generally
either take the cash, or use it to buy some
continuing insurance protection. Technically
speaking, these values are called “nonforfeiture
benefits”. This refers to benefits you do not
lose (or “forfeit™) when you stop paying
premiums. The amount of these benefits
depends on the kind of policy you have, its
size, and how long vou have owned it.

A policy with cash values may also be used
as collateral for a loan. If you borrow from
the life insurance company, the rate of interest
1s shown in your policy. Any money which
you owe on a policy loan would be deducted
from the benefits if you were to die, or from
the cash value if you were to stop paying
premiums.

Endowment Insurance

An endowment insurance policy pays a sum or
income to you — the policyhoider — if you
live to a certain age. If you were to die before
then, the death benefit would be paid to your
beneficiary. Premiums and cash values for
endowment insurance are higher than for the
same amount of whole life insurance. Thus
endowment insurance gives yeu the least
amount of death protection for your premium
dollar.

-
FINDING A LOW COST POLICY
Alter vou have decided wh'eh kind
insurance fits your nceds. look for 1 x By
Your chances of 1inding ¢ good buy are botter
it vou use two types of index numbers thit
have been developed to aid 1in shopping tor
life insurance. One is called the “Surrender
Cost Index™ and the other is the “Net
Payment Cost Index™. It will be worth vour
time to try to understand how these ndexes
are uscd, but in any ¢vent. use them only for
comparing the relative costs of similar policies
LOOK FOR POLICIES WITH LOW COST
INDEX NUMBERS.

What is Cost?
“Cost" 1s the difference between what yvou pay
and what you get back. If vou pay a premium

.for life insurance and get nothing back, your

cost for the death protection is the premium
If you pay a premium and get sometbing back
later on, such as a cash value. your cost is
smaller than the premium

The cost of some policies can alsa he
reduced by dividends: these are called
“participating” policies. Companies may teil
vou what their curreat dividends are. but the
size of future dividends 1s unknown todayv an
cannot be guaranteed. Dividends actualis pai
are set each year by the company

o G

Some policies do not pay dividends These
are called “guaranteed cost™ or “non-
participating™ policies. Every feature o
guaranteed cost policy 1s fixed so that vou
know in advance what vour future cost wiil
be

The premiums and cash values ot a
participating policy are guaranteed. but the
dividends are not. Premiums for participating
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policies are typically higher than for AR
guaranteed cost policies, but the cost to vou A S et . (U hal :
may he higher or lower, depending on the e e, o i o
dividends actually paud. dividends play in deternining the w phrd
of a partisipating pohey Adding o palicy”
What Are Cost Indexes? Fauivalent Level Annual Dividend 1o 0y cost
In order to compare the cost of policies, indea allows vou to u":?r\:r; tolial costs ol
you nced to look at: simiilar policies betore deducting dividoinds
I. Premiums Huowever, if you :11.el~v\ (530 GOSN COIDLTIBONS
2' Cash valacs ol a ;\nl:\:p‘um.g polics 1 a " ‘ o
}' Bividcnds participating policy . remember th :l, e “:A”‘ ‘
: cost of the participating policy will be reduced
Cost indexes use one or more of these factors by dividends. but the cost ot the non-
to give you a convenient way to compare participating policy will not change
relative costs of similar policies. When you
compare costs, an adjustment must be made
to take into account that money is paid and
' recetved at different times. It is not enough to
r Just add up the premiums vou will pay and to
f subtract the cash values and dividends you
expect to get back. These indexes take care of
the arithmetic for you. Instead of having to
add, subtract, multiply and divide many
numbers yourself, you just compare the index
numbers which you can get from life insurance
agents and companies:
1. LIFE INSURANCE SURRENDER
COST INDEX - This index 1s useful if you How Do 1 Use Cost Indeves?
consider the level of the cash values to be of I'he most important thing to remember
primary importance to you. It helps you when using cost indexes ix that a palicy with a
compare costs if at some future point in time, small index number s generally a beue
such as 10 or 20 years, you were to surrender than a comparable palicy with a lurser
the policy and take its cash value. number. The following rules are alvo
2. LIFE INSURANCE NET PAYMENT REDpaEQ
COST INDEX — This index is useful if your (1) Cost comparisons should on!y be made
matn concern is the benelits that are to be botween stmular plans of hic insuras Simlar
paid at your death and if the level of cash plans are those which provide essentisfiv the
values 1s of secondary importance to you. It sime basic benefits and reguire premig:
helps you compare costs at some future point payments for approxinytely the same penod
in time, such as 10 or 20 years, if you continuc of ime. The closer poliwcies ire to heing
paying premiums on your policy and do not wdentical. the more rehiable the cost
take its cash value. comparsson will be
3 )
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2 aris tescles vinhe I o . h
(2) Compare index numbers only for the IMPORTANT TIHINGS TO

kind of policy. tor your age and for the
: : o REMEMBER — 2 INARY
amount you intend to buy, Since no one REMEMBER L SUMMMARY

company offers the fowsst cost for «/f types of he hirst decision vou must inake when but ing
insurance at @/l ages and tor all amounts of a bfe msurance poliey i~ ¢h 3
insurance. it is important that vou get the wiose benchits and prentiums most ¢

indexes tor the actua! policy. age and amount meet your needs and abilily to pay. Next, hind
which vou intend to buv. Just because a 1 palicy which s also a reiatavely e It
shopper’s guide™ tells you that one company’'s ou compare Surrender Cost Indexes and Nt
policy 1s a good buy for 4 particular age and Pavment Cost Indexes of similar competing
amount, you should not assume that all of policies. yvour chances of linding a reiatively

good buy will be better than it vou d '
shop. REMEMBER. LOOK FOR POLICIES
WITH LOWER COST INDEX NUMBERS.

A good life msurance agent can help vou to

that company’s policies ure equally good buys

(3) Small differcnces in index numbers
could be offset by other policy features, or
differences in the quality of service vou may
expect [rom the company or its agent.
T'herefore, when you find small differences in
cost indexes. your chowe should be based on

choose the amount of life insurance and kind
of policy yvou want and wiil give vou cost
indexes so that vou can make cost

something other than cost comparisons of similar polictes

(4) In any event. vou will need other Don’t buy life insurance unleoss 1 intend
information on which to base vour purchase to stick with it. /A policy winch is & good b
decision, Be sure you can afford the when held for 20 years can be very costly i
premiums, and that vou understand its cash ¥ou quit guning the early years of ¢ X
values. dividends and death benefits. You IT you surrender such a policy duning the |

few years. you may get hittle or nothing bogk

should also make a judgement on how well
the life insurance company or agent will
provide service in the future, to you Jas 4

and much of Vour premium mav han e

used for compans expenses

policyholder Read vour new policy carefull
the agent or company for an exp

(5) These life insurance cost indexes apply

: anvthing vou do not understand W
to new policies and should not be used to s A v

1 \ou Lft.‘ 1Id¢ now . it i important 1o rev.en ir
determine whether vou should drop a policy ) SR AR > :
' ¥ P ' HIC INSUrdance program &very iCw vaars ! ACTD
vou have already owned for awhile. in favor gt
up with changes 1n sour ing ynd

of a new one. If such a replacement 18

: esponsihilit
suggested. vou should ask for information ' -2
from the company which issued the eld pelicy

before you take action

|0 | |
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By
s

your insurance protection for an additicnal

1978 AP Consumer Accessing and Use of Information Jacoby BonkNote 124p

‘ the term insurance premium 1S the same 4s that for a
{ e policy purchased at age 3% ¢ J age 55, term insurance
I ¥y purcaased &t age a»
‘ premiums increase mere rapidly 510,000 worth « term insurance, f
instance, would cost about $300 at age 69 and about 35( t age 65
You can buy term policies whose premiums stay the s tor a
period of one, five, or ten vears. With a fivc iT ter olicy, for
example, the premium stays the same for five vear How can the premi
stay the same when the cost of protection rises? Answer ou pay a
little more than the cost of protection for the tirst 2 [/2 vears and
a little less than the t for the second 2 1/2 ars
Some term policies are rcnewable, which mecans that vou can ccntir

could no longer pass a physical exam at rencwal time. remium in-
creases each time you renew your policy. Most term policies can be re
newed only to about 2ge 60 or 65, but at that age your need for insu:
protection may be less since you'll have fewer dependents You can
buy term policies hich means that vou can tra
in your term policy for a whole life policy at some {uture date with
passing a physical exam.
Whole Life Insurance

Whole life insurance provides protection for vour entire life and
1s also a way of ''saving'. Usually the premium stays the same over
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vour whole lite. lHow can

protection rises with age’
is higher than the cost

L » M1 ]
the prémium Vo pay dl d 1

' R e T T 9 T
a savings account called

¢ ) T ~ N~ \r o
$20 In eftect, vour casl
o \], -
ference. Note, however, tha
k s b e e e o
LY tne I"_Yil'-‘- S 1dace nount

Your policy's cash value

vou decide to cancel or surrer

a4 number of years, you're

or in other ways. You can also

amount of your cash value

the policy iocan interest r:

5 per $1,000 of face

don't (non-participating pol

higher premiums than non-participatin

(
(
09
D
f
(¢
3
=
(,
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poth pest sult your needs, and whethei u want a r1d l1-paving
- e o

a non-dividend-paying policy.
Form or WhH £A9
ferm whole Life?

The choice really depends or Ir own partic r needs But
can offer you advice.
1 T vn 1 Aviermy  amenyine N YAy ~r ~ ; -
l. I you want a larger amount f rot ‘ i can at rd
Rin - ol - 114 ol sAme N Y - -~y
ou cnrougn a 111T€ pOL1CYy SOMnIE I' all

15 4

e torr T a! aTNea A e 11 2] e - 1 ) he e SN ™o +
e term insurance. Above all else, try t irchase enough protecti
+ g ’ £, 1vv!' e na le W " 15 i | ~ 1T 1S AT ~19 ~ -
to meet your family's needs if you die. Term insurance buys vou
St : e A £ o e -~ 1517 ay A+ 4 s 4= Xy, A
most protection for your premium doliar. At Jo, IOr example, )
can buy four times as much protection for the same premium :
. AL AP L2 1 e el  I— el 13 o A
term rather th: vhole life insurance. Den't buy a whole lire poli
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term insurance. [erhaps You need extra protection only

next four years while your vcungest chilid is
Rl aent R s pont e ey N Pares T o . P . .

policies have heavy LTOoNnt end 114 C L0 tlielr earl

Nnis makes tiem very costly 1o cancel T SUrrenaer LE5S U

renewed ac le term policy will
+00 mens ive onvert at late You snon +here fore
L 00 e_\:\..'l“.- to convert at later 5 101 SNou d, therelc
whole life policy if y want to have sone 1insur IR forc
age 0o.
TE sraas Bass PN R N = g i i 3 5

. 1T you have troubie saving systematically, vou may want t
1 fe Snsurance Manv pneonle find hirvine a hoyle 11fFe noalicy
11r€ 1nsurance. nany people rind buying a wnhole li1i1e pollcy
R Lt il ooy o P L A SR e ; AT 'y 1
1y to Ssave. £3acil T1mc yOou maxe a L tnt s 1C i
¢ your savings In a sense, le life insurance ''forces'
1 rder y Foany vaiir dnlliey on €avees Wi + By s Cpn el
1IN Ordcy t.l KEeC] _w.“r |’.ul\_\ LIl ARACC 5 il o AL DUCS £ il
cople would find 1t difficult to save on a regula: S

]
[
o

\
(@]
=
-~
(¢7]
rl
O
=
=
(75
p—
(&%
b
=
-
= |
fie]
ct
L
4]
4
=
=
peem
(1
=
c
o
i
(§7]
O
Lar)
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®
w
-
—

g < Y7 1 c - S e =3 N 11 bow m -} - +h 1 -
vay to save, be sure to first find out how much of the policy

+

| X

1e breakdown of the

those savings will earn over a

find that you can get a better

the cost of the added co
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non-participating policies, not just their p u ‘ -
w much of the premiuns wnich yvou n over t z
! N - +
L - L a3 A WAl O . o
1ts rather than return t the
1 Of ndex tuke A1l 0Ol 1 t .
jolt 1110y lione d -~ 1 il ¥ a1
YATrti1c )acting licy! rutur 11Vv1id L3 i I I
uoe 'lt Ll s 11¢ ( L JOL 1 ] L 1 _1_; L¢ 2
regardless of whcther tiwt "',Al.» 1vs Jd Jen C
2) Non-participating poll erail o e L
premimums than participating pelicics becuus i
wever, there are many non-participating pol I ;
;—;‘Ak':‘ WENMIMUWnSs tnail tacse oL participating JL1C1C 5 L
won-participating poticies that L Nk . i<
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Policy B: Yearly Payments and Benefits

Policy- Amount
Policy holder's Yearly Payable on Cash Illustrated
Year Age Premium Death Value (Savings) Dividends

(1) (2) (3) (4) (5) (6)

1 35 $238.20 $10,000 0 0

2 36 238.20 10,000 $134.90 $21.90

3 37 238.20 10,000 309.80 28.10

4 38 238.20 10,000 487.70 34.50

5 39 238.20 10,000 668.30 40.80

6 40 238.20 10,000 851.50 47 .30

7 41 238.20 10,000 1,037.00 53.80

8 42 238.20 10,000 1,224.90 60.30

9 43 238.20 10,000 1,415.10 66.90
10 44 238.20 10,000 1,607.60 73.50
11 45 238.20 10,000 1,802.20 79.90
12 46 238.20 10,000 1,998.80 86.30
13 47 238.20 10,000 2,197.20 92 .80
14 48 238.20 10,000 2,397.20 9. 30
15 49 238.20 10,000 2,598.70 105.80
16 50 238.20 10,000 2,797.9%90 112,29
17 51 238.20 10,000 2:;997:90 118.70
18 52 238.20 10,000 3,198.90 125.30
19 53 238.20 10,000 3,400.50 131.80
20 54 238.20 10,000 3,602.70 138.30

To get an explanation of the terms used
above, ask interviewer for Folder y
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Policy B: Yearly Cost of Protection and Rate of Keturn on Savings

Yearly Price of Yearly Rate
Policv{ Amount Payable Cash Value Amount of Insurance Protection of Return
Year on Death (Savings) Protection (per $1,000) on Savings
(1) (2) (3) (4) (5) (6)
1 $10,000 0 $10,000.00 w29 4Ok Negative
2 10,000 $134.90 9,865.10 9.46 Negative
3 10,000 309.80 9,690.20 5.56 3.71%
4 10,000 487.70 9,512.30 5.99 4.37%
5 10,000 668.30 9,331.70 5,69 4.63
6 10,000 851.50 9,148.50 579 4.83%
7 10,000 1,037.00 8,963.00 5.96 4.95%
8 10,000 1,224.90 8,775.10 6.13 5.07%
9 10,000 1,415.10 8,584.90 B.+33 5.18%
10 10,000 1,607.60 8,392.40 6.54 5.29%
11 10,000 1,802.20 8,197.80 6.83 5.37%
12 10,000 1,998.80 8,001.20 T.16 5.43%
13 10,000 25197.20 7,802.80 r. S« B7%
14 10,000 2,397.20 7,602.80 1498 5.50%
15 10,000 2,598.70 7,401.30 8.47 5,51%
16 10,000 25797 90 7,202,310 9.52 5.36%
17 10,000 2,997.90 7,002.10 10,18 5.33%
18 10,000 3,198.90 6,801.10 10,84 5.34%
19 10,000 3,400.50 6,599.50 11:62 5.35%
20 10,000 3,602.70 6,397.30 12.44 5.34%

To get an explanation of the terms used
above, ask interviewer for Folder Z.
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38 198.50 10,000 320.00 )
39 198.50 10,000 480,00 0
40 198.50 10,000 650.00 0
41 198.50 10,000 820,00 0
42 198.50 10.000 990.00 0
43 198.50 10,000 1,170.00 )
44 198.50 10,000 1,350.00 0
45 198.50 10,000 1,530.00 0
46 198.50 10,000 1,710.00

47 198.50 10,000 1,900.00 0
48 198.50 10,000 2,090.00 0
49 198.50 10,000 2,280.00 0
50 198.50 10,000 2,470.00 )
51 198.50 10,000 2,660.00 0
52 198.50 10,000 2,860.00 0
53 198.50 10,000 3,050.00 (
54 198.50 10,000 3,250.00

To get an explanation of the terms used
above, ask interviewer for Folder Y .
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Policy C: Yearly Cost of Protection and Rate of Return on Savings

Yearly Price of Yearly Rate

Policy| Amount Payable Cash Value Amount of Insurance Protection . of Retummn

Year on Death (Savings) Protection (per $1,000) on Savings

(1) (2) (3) (&) (5) (6)

1 $10,000 0 $10,000 $20.84 Negative
2 10,000 0 10,00 20.84 Negative
3 10,000 $150 9,850 5,93 0.68%
“ 10,000 320 9,680 4.74 6.35%
5 10,000 480 9,520 6.76 2.497%
6 10,000 650 9,350 6.67 3.56%
7 10,000 820 9,180 Fuidd 3.02%
8 10,000 990 9,010 3.81 i i
9 10,000 1,170 8,830 8.82 3.36%
10 10,000 1,350 8,650 10.05 3.147%
11 10,000 1,530 8,470 11.32 5.007%
12 10,000 Iy 20 8,290 12.65 2.89%
13 10,000 1,900 8,100 12.83 3.33%
14 10,000 2,090 7,910 14,34 3.21%
15 10,000 2,280 7,720 15,92 3.09%
16 10,000 2,470 T 230 17.58 2.98%
17 10,000 2,660 7,340 3. 33 2.88%
18 10,000 2,860 7,140 19.80 3.16%
19 10,000 3,050 6,950 23al 2.77%
20 10,000 3,250 6,750 23.84 3.047%

To get an explanation of the terms used
above, ask interviewer for Folder Z.
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: Policy E: Yearly Payments and DBenefits
!
a Policy- Amount
T' Policy holder's Yearly Payable on Cash Illustrated
{ Year Age Premium Death Value (Savings) Dividends
1) (2) 3) (%) ) (6)
1 35 $191.00 $10,000 . 0 0
7. 36 191.00 10,000 0 0
3 37 191.00 10,000 $170.00 0
4 38 191.00 10,000 330.00 0
5 39 191.00 10,000 500.00 0
6 40 191.00 10,000 670.00 0
7 41 191.00 10,000 850.00 0
8 42 191.00 10,000 1,020.00 0
9 43 191.00 10,000 1,200.00 0
10 44 191.00 10,000 1,390.00 0
11 45 191.00 10,000 1,570.00 0
12 46 191.00 10,000 1,760.00 0
13 47 191.00 10,000 1,950.00 0
“ 14 48 191.00 10,000 2,150.00 0
15 49 191.00 10,000 2,340.00 0
16 50 191.00 10,000 2,540.00 0
17 21 191.00 10,000 2,740.00 0
18 52 191.00 10,000 2,940.00 0
19 53 191.00 10,000 3,140.00 0
;
i 20 54 191.00 10,000 3,350.00 0
!
To get an explanation of the terms used

above, ask interviewer for Folder y.
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Policy E: Yearly Cost of Protection and Rate of Return on Savings
Yearly Price of Yearly Rate
Policy| Amount Payable Cash Value Amount of Insurance Protection of Retumn
Year on Death (Savings) Protection (per $1,000) on Savings
RSN (2) (3) (4) L (5) (6)
< $10,000 0 $10,000 $20.05 Negative
- 10,000 0 10,000 20.05 Negative
3 10,000 $170 9,830 3. 10 15.04%
4 10,000 330 9,670 5.07 5.42%
5 10,000 500 9,500 4.95 5.82%
6 10,000 670 9,330 2D 4.567%
7 10,000 850 9,150 590 4.99%
8 10,000 1,020 8,980 813 3.36%
9 10,000 1,200 8,800 8.12 3.90%
10 10,000 1,390 8,610 8.19 4,327
1% 10,000 1,570 8,430 10.68 3539
12 10,000 1,760 8,240 10.80 3.81%
13 10,000 1,950 8,050 12.24 3.62%
14 10,000 2,150 7,850 12.48 3.93%
15 10,000 2,340 7,660 15.40 35387
16 10,000 2,540 7,460 15,75 3.58%
1 10,000 2,740 7,260 17.56 3.42%
18 10,000 2,940 7,060 19.48 3.31%
19 10,000 3,140 6,860 21.:50 3.23%
20 10,000 3,350 6,650 22,18 3.45%

To get an explanation of the terms used
above, ask interviewer for Folder Z.
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Policy G: Yearly Payments and Benefits

Policy- Amount
Policy holder's Tearly Payable on Cash Illustrated
Year Age Premium Death Value (Savings) Dividends
(1) (2) (3) {4) (3) (6)
1 35 $68.20 $10,000 0 $4.00
2 36 68.20 10,000 0 5.20
3 37 68.20 10,000 0 6.00
4 38 68.20 10,000 0 6.80
5 39 68.20 10,000 0 8.00
6 40 84.20 10,000 0 6.40
7 41 84.20 10,000 0 8.00
8 42 34.20 10,000 0 9.20
9 43 84.20 10,000 0 10.40
10 44 84.20 10,000 0 11.60
11 ; 45 110.60 10,000 0 8.40
12 46 110.60 10,000 0 10.40
13 47 110.60 10,000 0 12.40
14 48 110.60 10,000 0 14,00
15 49 110.60 10,000 0 16.00
16 50 153.80 10,000 0 11.60
17 51 153.80 10,000 0 14.40
18 52 153.80 10,000 0 16.80
19 53 153.80 10,000 0 19.60
20 54 153.80 10,000 0 22.40

To get an explanation of the terms used
above, ask interviewer for Folder Y.
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Policy G: Yearly Cost of Protection and Rate of Return on Savings

Yearly Price of TYearly Rate
Policy | Amount Payable Cash Value Amount of Insurance Protection of Retum
Year on Death (Savings) Protection (per $1,000) on Savings
(1) (2) (3) (4) (5) (6)
1 $10,000 0 $10,000 $6.82 N/A
2 10,000 0 10,000 6.42 N/A
3 10,000 0 10,000 6.30 N/A
4 10,000 0 10,000 022 N/A
5 10,000 0 10,000 6.14 N/A
6 10,000 0 10,000 i N/A
7 10,000 0 10,000 7.78 N/A
8 10,000 0 10,000 7.62 N/A
9 10,000 0 10,000 7.50 N/A
10 10,000 0 10,000 7.38 N/A
11 10,000 0 10,000 9.90 N/A
12 10,000 0 10,000 10,22 N/A
13 10,000 0 10,000 10.02 N/A
14 10,000 0 10,000 9.02 N/A
15 10,000 0 10,000 9.66 N/A
16 10,000 0 10,000 13.78 N/A
17 10,000 0 10,000 14.22 N/A
18 10,000 0 10,000 13.94 N/A
19 10,000 0 11,000 13.70 N/A
20 10,000 0 10,000 13.42 N/A

To get an explanation of the terms used

-

above, ask interviewer for Folder Z.
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FTC Information Accessing Study -- Interviewer Schedule

Hello. My name is . You must be (Are you . . . ?)
Won't you please have a seat here.

In order to familiarize you with what we will be doing here today,
let me tell you what our project is all about. We are conducting a study
for the Federal Trade Commission. They are developing new regulations to
help consuﬁers make more informed choices when it comes to buying life
insurance. But before the FTC proposes these regulations, they'd like to
have a better idea of just how consumers go about making such purchase
decisions.

And that's where we come in. Purdue University has been asked to
do this research for the government and several hundred people from
the Lafayette area will be participating in this study. As we told you
over the phone, you will receive}!@.oo for giving us approximately an
hour of your time. I also want to re-emphasize the fact that we are not
selling 1ife insurance! e are doing research only for Purdue University
and the U.S. Government.

Basically, we're going to ask you to do a few different things.
We're going to start by asking you to make-believe you are about to buy

some life insurance on yourself. For the purposes of this experiment,
/

(2w
assume you are 35 years old and have decided to buy $10,000 worth of life

insurance. Your job will be to (decide on/choose) one of 3 different
life insurance policies. After you reach your decision, we're going to
ask you some questions about how you made your decision, and about 1life
insurance in general.

Do you have any questions about anything ['ve said so far?
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0.K., then let me describe the decision task further.’ As you know,
1ife insurance is a complex subject. There are lots of different things

a person can try to find out about a life insurance policy before he

makes a purchase decision. We've tried to identify the types of information

that people might want to know before buying. Some of this information
may be important té you; some may not. Some people want much of this

information; others very little. Here is a list of the major types of
information. The information on the list is supposed to be completely
self-explanatory. Since it might influence you later, I'm not supposed
to answer any questions about this list of information at this time.

However, you may have folder X, if you want more information about 12,

on the list. Please take a few minutes to look the list over.

Pause until respondent is finished looking over the list.

~

As you know, in the real world, different insurance policies contain
lots of different information. Usually, this information is presented
in di fferent places (on the policy) and in different ways. We've tried
to use the display board behind you to simplify things. Let's go to the
board now and I'11 explain how you can use it to help you make your
decision.

As you can see, the board contains three columns of cards and a
column of labels at the left. Each of the columns stands for a
di fferent insurance policy, and each of the rows stands for a
di fferent type of information about the policies. The labels at
the left are exactly the same as on the list I just showed you at the

table. Using this arrangement, it's easy and fast for you to locate
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any kind of information that you want. For example, if you wanted

to know how much you had to pay to buy Policy B, you would simply pick
out the appropriate card, turn the card over, and read the information
printed on the back. After you have looked at and read this informa
tion, place the card in this storage tray. Then, if you wish, you may
take another card %rom the board about the same policy, or about a
different policy entirely. That is, you can look at as much or as

little information as you like, in any order that you want, and take

as much time as you want, before deciding on which policy to select. You

stop choosing cards from the board whenever you feel ready to decide
on a policy. At that point, just tell me which policy you'd like to
choose.

The basic rules for you to remember are that you may take only one
card at a time, and you must place that card in the storage tray before
taking another.

If you want to re-check a specific piece of information, don't
go back to the cards in the tray. Since the cards in each slot are
all the same, just take another card from the same slot on the board.

You may also jot dewn any notes or thoughts you have on this
pad. If your note is about a specific policy, please place it under
that policy number on the pad.

Remember, the information appearing on the cards is for real
policies and real companies, so try to make your decision here just

as if you were actually buying from a real 1ife insurance agent.
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If respondent is infGroug 1 or 7], say, "0.K., any questions?";

if no, "You may begin."

If respondent is in one of the remaining groups, read appropriate

additional paragraph below.

For Task A, group 2, 5, 8,
and 1], add:

One last thing before ycu begin.
Here is some information on 1ife
insurance put out by the National
Association of Insurance Comm-
issioners. The people who belong
to this organization are the
state officials empowered to
regulate the activities of in-
surance companies in each of the
50 states. We would like you to
read through this material before
you begin your decision task. Any

questions? 0.K. You may begin.

For Task A, group 3, 4, 6, 9,
10, or 12, add:

One last thing before you begin. Here
is some information on 1ife insurance
put out by the Federal Trade Comm-
issiori. The FTC is a federal agency
that is responsible for protecting

consumers in the market place.

We would like you to read through
this material before you begin your
decision task. Any questions?

0.K. You may begin.

Begin timing the respondent when he first touches a card on the

board.
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' 0.K. Which policy did you decide on?

| Hand the respondent the Question booklet and have him open to

page 1. Tell R to read instructions to himself.

' Compared to the other 2 policies on the board, how certain ¥re you

that the policy you chose was the best one for you?

(1) 99 in 100 (practically certain it was the best one
for me)
(2) 9 in 10 (almost sure)
(3) 8 in 10 (very probable)
(4) 7 in 10 (probably)
(5) 6 in 10 (good possibility)
(6) 5 in 10 (fairly good possibility)
(7) 4 in 10 (fair possibility)
(8) 3in 10 (some possibility)
| (9) 2 in 10 (slight possibility)
! (10) 1 in 10 (very slight possibility)

in 100 (almost no chance it was the best one for me).

—~
—
—

~
—
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g Every 1ife insurance policy offers you certain kinds of benefits.

\ Likewise, every policy costs a certain amount of money. Policies
‘ differ in the amount of benefits you receive for the amount of

money you pay. Think about the benefits versus the costs of the

' policy that you chose. From what you know about it, would you

say that the policy you decided on is a:

(1) very bad value
(2) bad value
(3) neither good nor bad value
' (4) good value, or a
(5) very good value for the money?
3. How hard or easy was it for you to imagine that you were really

\
‘ purchasing a 1ife insurance policy? Would you say it was:

(1) extremely hard
(2) moderately hard
(3) neither hard nor easy
' (4) ___ moderately easy, or
(5) __ extremely easy for you to imagine that you were really

purchasing a 1ife insurance policy.
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4. Do you think you made a purchase here very much like you would have

if you were actually buying life insurance? Did you make your

purchase here:

(1) exactly,

(2) very much,

(3) sort of like,

(4) _only slightly like, or

(5) not at all like you would have if actually purchasing

1ife insurance?

5. In explaining the instructions about how to use the board to arrive at a

purchase decision, how well did we make ourselves understood?

(1) not at all
(2) only slightly
(3) moderately well
(4) very well, or,
(5) extremely well?
6. Compared to what you normally would do if you were buying a life

insurance policy, did you feel any pressure to choose more

information here? Did you feel:

(1) an extreme amount of pressure to choose more information
here

(2) a great deal of pressure

(3) a moderate amount

(4) only a slight amount, or,

(5) no pressure at all?
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10.

When making your decision at the display board, would you say you

were:

(1) not at all confused
(2) somewhat confused
(3) moderately confused
(4) very confused, or,
(5) extremely confused?

Is there any kind of information that you would have liked to

have had that was not on the board? (If "yes",

Record response(s) in full on coding sheet.

Of the information that you did take from the board, which do you feel

helped you the most in making up your mind as to which policy to choose?

(Permit the respondent to scan the list of dimensions. After R gives

A\

initial response (s), ask: "Any others?")

\

Record response(s) in full on coding sheet.

Do you think we wanted you to use any particular kind of infor-

mation from the board? (If "yes", probe)
(1) No

(2) YesS emmm—=P'Which information was this?"
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If Subject is in Group 1, 4, 7, or 10,[Go to Section IT

Ask the following questions only if respondent is in Group

11. How well do you feel you understood the packet of information
(show the Education packet to the respondent) we gave to you to read

just before you began to search at the board? Did you understand:

(1) all of it

(2) almost all

(3) some

(4) almost none, or,
(5) none of it?

12. Do you think having this packet of information had any effect on

the way you made your decision?

made your decision differently? Would the way you made your decision

l (1) No ——> | Skip to Section II

l (2) Yes

‘ 13. If you had not looked at this packet of information would you have
|

have been:
(1) not at all different
(2) __ slightly different
(3) moderately different
(4) __ very different, or,
| (5) extremely different because of this packet of information?
<
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14. Did you find this packet of information to be helpful?

(1) .“Io-—-—)LSkiP to Section 11

(2) Yes

15. How helpful did you find this packet of information to be?

Was it:

(1) not at all

{2} . only slightly

(3) moderately

(4) ____ very, or,

(5) extremely helpful?
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Study 1B

Note to interviewer: Check the subject sheet before running to

determine yardstick and policy set order.

The next part.of our study has a different focus than the first
portion. Earlier, we were interested in how consumers make insurance
purchase decisions; now we would like to find out -- is there a best
method for presenting cost disclosure information?

The Federal Trade Commission is interested in evaluating several
different designs for presenting such information. We will be giving
you five different sets of policies using these designs. Each set
will contain four different policies, and your job will be to tell us
which of the four policies has the Towest relative cost in each set.

Are there any questions?

I would 1ike to emphasize that there is no time limit placed on
this task. You may take as little or as much time as you feel is

necessary to make a decision. Are you ready?

Make sure to check the subject sheet in order to make certain

the order of yardsticks and policy sets.

Here is Policy Set 1. Read the instructions, examine each of these four

policies .and then tell me which one has the lowest relative cost.

Start stopwatch immediately upon presenting the first yardstick.
After respondent has identified the policy having the lowest re-

lative cost, stop stopwatch and continue:
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Now, would you please rank order the policies from highest to

lowest relative cost.

ted on the subject

«Q

n

[a1)

Go through the five sets in the order desi

sheet.

1. Please rank order the designs from easiest to use (=1) to

hardest to use (=5).

p

Please rank order the designs from best Tooking (=1) to worst

2.
looking (=5).
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Of the remaining 4 designs, which would be your next preferred
choice? 2=
Cf the remaining designs, which would be your next preferred
choice? 3=
Of the remaining 2 designs, which would be your next preferred
choice? 4= <
Interviewer Now we would like you to complete this survey by matching
these 1ife insurance terms to their appropriate definitions (hand respon-
dent the matching test) Some of these terms you may recognize from to-
day's interview and some you may not For those terms which you do not
recognize, feel free to check the space in the coiumn labeled "don't know".
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Do you have this insurance through a group plan at the place

where you work?

(1) ___ Yes
(2) _____ No
9. Did you buy this insurance from an individual agent (agency)?
(1) Yes
(2) No

10, Did you buy this insurance through the mail?

(1) Yes

(2) No

11. As best as you can remember, how much are you presently insured
for? That is, if you should die, how much money would your bene-
ficiaries receive?

$ (approximately)

(9) uncertain

12 . Do you expect to buy any (more) life insurance during the next
five years?

(1) Yes

(2) No

(9) Uncertain
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assification

i

purpcses only, and ~ill he kept strictlyv confidential.

DO NOT READ ALTERNATIVES FOR A'lY QUESTION

- . ———

Record all answers on Page 5 of Coding Sheet

(month) (day) sear)
(9; No resnv'J_W
il
! {ttal 1S the nighest ! s v O t=d 3 “ b ?

{7Finw hed high scheol = 12; finished college = 16, etc
15. wWoulc you please teli me what you do for a living?

that is, the number of

1]
A5 Y
=
v
%
C

<

bl
(&}
=
=
m
)
Qo

How many peool

()

people in your family who are living at your home?
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17 . How many chi

dren do vou have?

i8. As Dest ycu can rememoer, what wds your tcial femily inccme fur tne
year 19?&, before taxes? Please just give me the number for the
appropriate range.

(1) $ 5,999 or less

(2) $6,000 - % 8,999

(3)
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the end of our survey We ti

oy, We thank you for your partici-
nation. We have certainly appreciated your help and cocperation. We

would like to arrange

for you to get your check for $5.00. Just fil]
n your name and address here, and then sign he

e SR SRR RS A A2

Your check will be mailed t

PRRPSRHRS T BE

e o

BRI

i

|

1

~ N+ - n a 1 {

e 1p you did not cuss any of the details §

4

: 1

of this survey, or the questions we have asked you here today, witt &
anybody Thanks again s00dt

.
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v ——
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RANGE OF COSTS FOR POLICIES

SIMILAR TO THIS ONE

Policyholder's Age Range of

at Company Retention

Date of Purchase Index Numbers
20 $245 - $580
25 $283 - $633
30 $315 - $660
35 $346 - $721
40 $360 - $780
45 $384 - $847
50 $390 - $890
55 $440 - $1,000
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Test order

1. Which of the policies has the lowest

retention index?

terms of the company retention index

Time

H
bid

Respondent No.

Design

Policy Set

2. Rank order the policies from highest

1 Highest cost

2
[

3

4 Lowest cost

to lowest relative cost in

1978 AP Consumer Accessing and Use of Information Jacoby BonkNote 124p

cost in terms of the company

(1= highest, 4= lowest cost).
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